
 J A N U A R Y  2 0 1 2
Jan. 2 Dec. 19, ‘11 Dec. 23, ‘11 2011 Trends Network solution companies  

    Employment Quarterly

Jan. 9 Dec. 26, ‘11 Dec. 30, ‘11 Estate & Tax Planning Financial Resources for Business  
    Technology Update Biotech/biomed companies   

Jan. 16 Jan. 2 Jan. 6 Wine – Law Cooperages/barrel brokers
    Business Education  Book of Lists Celebration

Jan. 23 Nov. 1,‘11 Nov. 8, ‘11 Book of Lists   

Jan. 30 Jan. 16 Jan. 20 Spotlight: Leaders in Comm. Banking Credit unions       

 F E B R U A R Y  2012
Feb. 6 Jan. 23 Jan. 27 Business Insurance Insurance agencies (employee benefi ts)

    Manufacturing Update Health Clubs   

Feb. 13 Jan. 30 Feb. 3 Sonoma County Business Forecast Electrical contractors 
    � e Napa Business Report  

 Feb. 20 Feb. 6 Feb. 10 Wine – Banking & Finance Wealth Management Companies SSU Outlook
    Health Care Issues HMOs / PPOs Conference 

Feb. 27 Feb. 13 Feb. 17 Hospitality & Tourism Offi  ce equipment dealers  
    Accounting
  Jan. 23 Jan. 27 SSU Outlook

 M A R C H  2 0 1 2
 Mar. 5 Feb. 20 Feb.  24 Spotlight: Law Firm Managing Partners Economic development agencies Impact Marin   
   Impact Marin Law fi rms Conference

Mar. 12 Feb. 27 Mar. 2 Commercial Real Estate Commercial real estate brokers
    Wine – Bottles & Glass Independently owned wineries

Mar. 19 Mar. 5 Mar. 9 Construction Update Commercial contractors
   Spotlight: Innovators in Green Tech.  

Mar. 26 Mar. 12 Mar. 16 Banking & Finance Residential real estate brokers 
    Education Private schools

2012 FIRST QUARTER
707-521-5270 • Fax 707-521-5269
www.NorthBayBusinessJournal.com

Editorial calendar is subject to change
Eff ective January 1, 2012

N O R T H  B A Y  B U S I N E S S  J O U R N A L  A N D  W I N E  I N D U S T R Y  B U S I N E S S  J O U R N A L

2012 EDITORIAL CALENDAR
 I S S U E  AD CLOSE MATERIALS CLOSE R E P O R T S  & SPECIAL PUBLICATIONS LISTS – Wine l is ts in  i ta l ic  EVENTS

Book of Lists Celebration

  

Book of Lists
Jan. 23

Special Publication 
with Bonus 
Distribution

IMPACTIMPACTIMPACTIMPACTIMPACTIMPACT
5

North Bay Business Journal

March 7, 2011

S P E C I A L  R E P O R T

WinCup, 42 years in Corte Madera, will 

shut its doors by late June. The maker of 

Styrofoam cups is consolidating its western 

region manufacturing operations, accord-

ing to local WinCup human resources 

director Jonathan Pardini. 

Mr. Pardini said Marin employees will be 

offered jobs in Tolleson, Ariz. where the Corte 

Madera operations will be transferred, along 

with a warehouse operation in Richmond. Ac-

cording to documents �led with the California 

Employment Development Department, 104 

workers will be laid off from the Corte Madera 

plant and 15 from Richmond.

Founded as Handi-Kup by Marin busi-

nessmen Peter Hunt and his son Joseph 

and moved to Sausalito in the 1960s, the 

company grew to 250 employees before 

being acquired by Georgia-based James 

River Corp. in the mid-1980s. 

For years the operation has been visible 

to drivers on Hwy. 101 because it generates 

a plume of steam.

The company occupies about 100,000 

square feet in three separate buildings on 

Tamal Vista. Currently zoned for industrial 

use, it’s expected that the city of Corte 

Madera will re-designate the property to 

allow the option for the owner to develop 

it into housing.

The owner of the property said it was too 

early to talk about development plans.

***

 Jessie et Laurent Culinary Service in San 

Rafael will be celebrating their 30  anniver-

sary in April 2011. In the spirit of the occa-

sion, every delivery they make that month 

will include a free pint of soup, �rst-time 

customers will receive a complimentary 

porcelain gratin dish, and all customers will 

be entered into a drawing to win a day sail 

on the Bay for four people complete with a 

gourmet Jessie et Laurent lunch.

 In addition, Jessie et Laurent will be 

Corte Madera 

�xture WinCup

leaving for Arizona

MARIN COUNTY

Business Journal Staff Reporters

See Marin page 7

by Jenna V. Loceff

Business Journal Staff Reporter

MARIN – Fostering the growth of busi-

ness and retention of current businesses 

in Marin County is the focal point of the 

Marin Economic Forum.

The forum is a public-private part-

nership working to “enhance Marin’s 

economic vitality and to create an environ-

ment that supports startup, expanding and 

entrepreneurial businesses within Marin’s 

economic sustainability strategy.”

“We are trying to both help businesses stay 

here and to connect entrepreneurs 

to capital,” said Dr. Robert Eyler, 

interim chief executive of�cer of 

the forum, chair of the Econom-

ics Department at Sonoma State 

University and the director 

of the Center for Regional 

Economic Analysis, also at 

Sonoma State.

Dr. Eyler said the indus-

tries most likely to provide strength in the 

future are real estate and �nance, software 

development for gaming and entertain-

Business Journal Staff Writer

SAN RAFAEL – The �fth annual Impact Marin conference sponsored by the North 

Bay Business Journal will delve into the county’s economic future and feature business 

leaders who are experiencing �rst hand both the opportunities and challenges of do-

ing business in the region. The event is from 8 to 10:30 a.m. Thursday, March 10 at the 

Embassy Suites in San Rafael.

Underwritten by Bank of Marin, the conference will feature a conversation about 

the changing lending environment for small business and the economic challenges and 

opportunities identi�ed by the Marin Economic Forum. 

That part of the program will feature Russ Colombo, president and CEO of Bank of 

Marin, Dr. Robert Eyler, chair of the economics department at Sonoma State University and 

interim CEO of the MEF, and Harry Thomas, the MEF chairman. A second panel of business 

leaders will focus on what they are seeing on the ground in their companies today and what 

they believe will help spur business vitality in Marin County. That panel includes Dale 

Aman, CEO of A&P Moving Inc., Jill Kinney, managing partner of Clubsource Development 

Partners and David Wamsley, CEO of GravityEight Inc., a Mill Valley Internet startup.

“We believe it is vital for business people to come together in one place to discuss 

the present and the future of the communities they are part of,” said Business Journal 

Editor Brad Bollinger. “At the end of the day, what really moves a community forward 

– public and private – is businesses prospering, innovating and hiring.”

Cost is $39 per person and $390 for a table of 10. Registration is available at the door 

or by calling 707-521-5270.

Connecting talent and �nance
Marin Economic

Forum focuses on

helping locals thrive

Dr. Robert Eyler

Conference Thursday at Embassy Suites

See Forum page 7ment, alternative and residential health 

care, agro-tourism, and core technology.

“In each one there seems to be a pretty 

good foundation in Marin,” he said. “There 

seems to be real momentum growing out 

of Silicon Valley ex-pats, former startup 

folks who are quasi-retired.”

by Loralee Stevens

Business Journal Staff Reporter

MILL VALLEY – Marin County is new 

home to another interesting Internet com-

pany, joining Glassdoor and ImageSpan in 

Sausalito and many others.

Capitalizing on three hot trends – so-

cial media, self awareness and electronic 

devices – a group of Marin entrepreneurs 

just launched GravityEight, a website 

dedicated to personal wellbeing.

By integrating the data generated by 

personal analysis gadgets with content 

provided by experts in various �elds 

and directing the results to personal 

progress charts, the site encourages us-

ers to develop balance in their lives.

“Research shows that 65 percent 

of people consider themselves thriv-

ing in one aspect of living, whether 

it’s career, relationships, health or an-

other area, but only 6 percent consider 

themselves adept in all areas,” said 

founder and CEO David Wamsley, 

who is among the panelists at Thurs-

day’s Impact Marin conference.

Community, �nance, spirituality, 

learning and leisure round out the essen-

tial parts of a balanced life referred to in 

GravityEight.

Mr. Wamsley chose Mill Valley 

to locate GravityEight because of the 

high level of talent available. “The 

county is a wonderful place to raise 

a family, and because of that you �nd 

upper level executives and directors 

who are happy to work where they 

live. I know I’m glad to be here, and 

I hope our company adds to a hub of 

similar small companies,” he said.

At the site, Mr. Wamsley and his 

team envision participants using 

a mix of solid and virtual tools to 

discover and build out weak areas 

while sharing their progress with an online 

community.

Mill Valley website startup a model Marin company

GravityEight targets

wellbeing; founder

chose county lifestyle

See Startup page 6
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by Jeff Quackenbush

Business Journal Staff Reporter

This fall Sonoma State University’s 

Wine Business Institute plans to launch a 

three-level online Wine Business Manage-

ment Certi�cate series of courses.

For several years at various wine indus-

try conferences across the country, institute 

faculty members have heard from profes-

sionals interested in course information 

and completion certi�cates, but are unable 

to relocate to the North Bay to pursue it, 

according to Director Ray Johnson.

“It’s the next natural point of growth 

for us,” he said. “People in other countries 

have heard of us, too, and time zones would 

not be an issue.”

Institute faculty and industry partners 

would teach the courses. Books would be 

available from the university bookstore or 

Currently, the 2011 grape markets in 

Sonoma and Napa have become more active. 

Market discussions and more transactions 

occurred in the �rst quarter of 2011 than 

during the same period in 2009 and 2010. 

In January of this year, Turrentine Bro-

kerage's predictions for several years of a 

coming structural shortage of grapes came 

to pass, as more buyers, and buyers with 

higher priced brands, entered the market 

for bulk 2009 Napa cabernet sauvignon. In 

a short time, the price jumped above $20 a 

by Jeff Quackenbush

Business Journal Staff Reporter

ROHNERT PARK -- Sonoma State Uni-

versity's Wine Business Institute is expanding 

its reach nationally and internationally, �rst 

by making certi�cate courses available online 

for far-
ung professionals then as one of a 

three business schools worldwide to be a host 

site for a traveling wine MBA program.

Sonoma State has forged a 

partnership with the Bordeaux 

School of Management to host 

a cohort of up to a couple 

dozen students for two weeks 

of intense coursework and on-

site visits to wine operations 

throughout the North Coast.

The 137-year-old French 

institution started a wine 

MBA program in 2001, and it will expand 

to include the spirits industry next year. 

In addition to classes in Bordeaux, the 

students travel to partner schools in several 

GRAPE MARKET 

INSIGHTS

countries. Since 2002, the U.S. stop for the 

students has been the University of Cali-

fornia at Davis.

Starting in January 2012, it will be 

Sonoma State University.

“About 10 years ago when Bordeaux 

was setting up the wine program, they origi-

nally approached Sonoma State University 

about becoming a partner, but we were not 

ready yet,” said Liz Thach, Ph.D., professor 

of management and wine business.

Sonoma State’s wine business education 

program in the School of Business and Eco-

nomics has been around for 15 

years. However, the institu-

tion’s wine MBA program, the 

only one in the U.S. and one of 

a handful globally, started of-

fering classes only three years 

ago. Today, the Wine Business 

Institute has 120 undergradu-

ate students, two dozen in the 

MBA program and hundreds 

who take the four-hour Professional Devel-

opment Series courses annually.

In February 2010 while Dr. Thach was in 

SSU, Bordeaux in MBA partnership

In�uential program, 

formerly at UC, Davis,

puts spotlight on university

SSU wine business
courses go online

See Online page 7

See SSU wine page 30

gallon for bulk wine, equivalent to $2,900 

a ton for grapes, and passed through $25 

a gallon, or $3,725 a ton. Wine from some 

better lots sold for around $30 per gallon.

We hit a record price of $50 per gallon 

for a truly reserve quality lot, equivalent of 

$7,850 a ton, less the cost of oak aging. 

Currently, the average price is around 

$23 to $28 per gallon, but the 2009 inven-

tory is disappearing rapidly. Because of 

that, buyers are being forced to look at 

2010 Napa cabernet sauvignon in bulk, 

and some are walking vine rows looking 

for 2011 grapes. 

A serious frost in the Central Coast has 

recently shaken up an already tightening 

market there, but the North Coast is mov-

ing at a slower pace. 

Still, the North Coast supply- demand 

equation seems to be changing for most 

major varieties. With the market on the 

edge of change, the size of the 2011 North 

Coast crop will play a critical role in de-

mand and pricing.

The harvest of 2011 will be my 21st year 

in the wine business. If you’re in this crazy 

game long enough, you will most likely come 

to realize that the reason you are spinning 

head over heels is the cyclical market. The 

cycles are ampli�ed by greed and panic.

For the last 24 months, the North Coast 

grape and bulk markets have suffered with 

the economy. Most grapes on the spot mar-

ket – as opposed to grapes sold in previous 

years under multiple-year contracts – have 

been selling below farming costs and it ap-

peared there was no relief in sight. 

'Structural shortage' of grapes brings out buyers in 2011

See Wine conference page 11

by Jeff Quackenbush

Business Journal Staff Reporter

NORTH BAY – Increased wine merg-

ers and acquisitions activity anticipated 

this year likely won't be dominated by 

troubled-�nance sales, according to one of 

the experts at the Business Journal wine 

business conference Thursday.

Yet sales of wine over $25 a bottle will 

be closely watched this year to see whether 

there will be a rebound, albeit slow, to a 

pre-2006 level of North Coast high-end 

prices. Or it may be that brands and as-

sets currently structured for high-end 

operations will have to be revalued if the 

current largely under-$35 market persists, 

according to Mario Zepponi, a principal of 

wine industry transaction brokerage Zep-

poni & Company in Santa Rosa.

"Our expectation is that there will be 

more M&A activity this year than last year," 

he said. "People think it is because more own-

ers are in trouble, but that's not the case."

Mr. Zepponi will be part of a panel on 

mergers and acquisitions at the BUSINESS 

JOURNAL's Wine Industry Conference 

2011 on Thursday morning. A sell-out audi-

ence of 450 also will hear from M&A panel 

members Peter Byck of Winery Exchange, 

Bill Foley of Foley Family Wines, Dan Leese 

of V2 Wine Group, Stewart Resnick, owner 

and chairman of Roll Global that includes 

and Justin Winery and Vineyards, and Pete 

Scott of The Vincraft Group.

Two motivations for a number of an-

ticipated wine business sales this year are 

shareholder or partner disagreements and 

"owner fatigue," Mr. Zepponi said.

Multiple owners provide ample oppor-

tunities for disagreements over company 

management, he said. But those differences 

easily grow wider when an operation has 

Conference to 

address M&A
outlook, direct

sales, new media
Wine

Conference 
Report
April 9

Special Pull-Out 
Publication
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been selling below farming costs and it ap
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See Forty under 40 page 14

The 2011 Forty under 40 winners were honored Thursday at a reception hosted by the Business Journal. 

Dustin Ballard, M.D., 38 Associate Physician, Emergency Depart-ment, and Local Research Chair/Medical Director, of the Kaiser Permanente Medical Center, San Rafael
Dr. Dustin Ballard oversees all research activities and projects at Kaiser San Rafael as Chair of the CREST (Clinical Research in Emergency Services and Treatments) clinician-based educational network. The CREST network has ongoing investigations into stroke care, sepsis initiatives, cardiac care and EMS policies and procedures.

Dr. Ballard also provides medical direc-torship for the Novato Fire Department and serves as a part-time newspaper columnist (“Medically Clear”) for the Marin IJ. Last vacation: Hiking 100 miles of the Oregon section of the Paci�c Crest Trail. Hobbies: Basketball, sur�ng, back-packing, child wrangling and (very oc-casionally) home plumbing.

40 North Bay business leaders under the age of 40

Special to the Business Journal

by Gary Quackenbush

Favorite After-Work Drink: Pliny the Elder.  

Andrea Ballus, 33Owner, Sift Cupcake & Dessert Bar, Santa RosaDiscovering how to run a multi-unit operation and creating continuity across all stores was the greatest challenge for Andrea Ballus.  With 26 employees and three locations in Santa Rosa, Cotati and Napa, Andrea’s next goal is to open a couple of additional stores in the Bay Area.

One of the most im-portant events in her professional life was be-ing featured on the Food Network’s Cupcake Wars – and winning.
She also �nds time to volunteer for local school fundraising projects and participates in the Share Our Strength Foundation and the Wish Upon a Wedding program. Favorite book:  “I Love You Stinky Face” (she has a one-and-a-half-year old child).

What you wanted to be when you grew up:  A reporter.
First job: Assistant at a TV advertising agency.  

Robert Bradley, 37            President, Bradley Real Estate, San RafaelWhen not managing all operational aspects of Bradley Real Estate’s nine of-�ces and more than 370 employees and licensed real estate agents, Robert Bradley is busy ensuring the success of the �rm’s commercial division.Two professional accomplishments stand out among the rest – having his �rm voted as being among the best places to work in the North Bay and the San Francisco Bay Area, and the fact that his company gives back to the local commu-nity with �nancial and in-kind donations to many organizations. His best advice: “Those people who take advantage of the real estate market now will be rewarded for their investment down the road.”
First job: Delivering real estate �yers 

    The winners of the Business Journal’s �fth-annual Forty under 40 awards were selected from more than 100 nominees and represent new honorees not previously chosen in 2007, 2008 or 2009 and 2010.
The winners were selected by the Journal editorial staff on the basis of 

their leadership in companies and organizations across the North Bay.
Business leaders tell us frequently that supporting outstanding young 

people is critical not just to the health of our companies, but to our economy 

and community.
Once again, for the �fth consecutive year, the winners of these Forty 

under 40 awards re�ect an inspiring and substantial pool of young talent 

across the North Bay. It is our privilege to honor them and shine a light on 

them for the whole community to see.When the Business Journal launched this project �ve years ago, many 

told us we would never �nd 40 business leaders under the age of 40. We 

thought otherwise. Indeed, we have found 200. Their achievements rep-

resent both the current dynamism of the North Bay and the promise of 

the economy in the future. Contained in the brief biographies that follow are incredible achieve-

ments, good humor, inspiring stories and much sage advice from people 

so young. Congratulations to this year’s winners and those that preceded 

them.

— Brad Bollinger, Associate Publisher, Editor in Chief

Welcome

    Law: HR, Hiring & Employment Farmers Market     

compiled by Jeff Quackenbush

Business Journal Staff Reporter

In this interview and his presentation at 

the North Bay Business Journal Construction 

Conference 2011 on May 10, Paul Campos, 

senior vice president of 

governmental affairs 

and general counsel 

of the Building Indus-

try Association of the 

Bay Area, will explore 

emerging area-wide 

actions by “super-

regulators” and how 

contractors can have 

a say in the outcome 

of those decisions.

BIA of the Bay Area is a trade group 

representing more than 500 companies 

connected to home construction. Mr. Cam-

9

Building the North Bay
S P E C I A L  P U L L - O U T  S E C T I O N

S U P E R R E G U L AT O R S : 

Q&A with
Paul Campos
Senior vice president of 

governmental affairs and general 

counsel, BIA of the Bay Area

See Paul Campos page 15

compiled by Jeff Quackenbush

Business Journal Staff Reporter

Major areas of opportunity for con-

struction in the North Bay are commercial 

tenant improvements, multifamily hous-

ing, health care facilities and energy-

ef�ciency retro�ts, according to a panel 

of experts set to speak at the Business 

Journal’s Construction Conference 2011 

on Tuesday.
Panelists include Paul Elmore, presi-

dent of RNM Properties; Dave Leff, presi-

dent of Leff Construction; Bob Mitsch, vice 

president of facility planning and develop-

ment for Sutter Health; and Keith Rogal, 

partner of Rogal + Walsh + Mol.

Mr. Elmore joined RNM in 2000 as direc-

tor and became president in 2001. RNM was 

started in 1993 and has 

built more than 3 mil-

lion square feet in the 

western U.S., includ-

ing several hundred 

thousand square feet 

of existing of�ce and industrial space in 

south Petaluma. The company also has a few 

hundred thousand square feet of such space 

O P P O R T U N I T I E S  A H E A D ,  M A K I N G  G R E E N  R E A L : 

Construction conference panelists tell what to expect

approved for construction in the city.

Mr. Leff started his Sebastopol-based 

design-build company in 1978, focusing 

on alternative-energy systems, remodeling 

and renovation, and downsized homes 

from the outset. In 

the past few years, 

the company has lev-

eraged its know-how 

into a new income 

stream of building-

performance evaluations and retro�ts.

Mr. Mitsch oversees Sutter Health’s plan to 

upgrade its facilities to withstand earthquakes 

as well as incorporate the “�ve big ideas” of 

the organization’s “lean project delivery.” 

Those ideas are to optimize the project more 

than just the elements, collaborate during 

design and construction, create a network 

of commitments, increase relatedness and 

couple learning with action. One of Sutter’s 

current projects is a replacement hospital 

under construction north of Santa Rosa.

Mr. Rogal has been involved with 

redevelopment of challenging North Bay 

properties for a number of years, �rst with 

the transformation of a mobile-home park 

See Opportunities page 10

by Jeff Quackenbush

Business Journal Staff Reporter

Potential for signi�cant projects on the horizon is limited 

to a few “bright spots” in business sectors that are moving 

forward with construction, according to a poll of North 

Bay architecture �rms to be presented at the Business 

Journal’s Construction Conference 2011 on Tuesday.

This year, many of the dozen or so polled design �rms are 

aggressively looking for work and doing so with substantially 

reduced staffs, according to responses from about a dozen 

�rms collected by Roger Nelson, president of Petaluma-based 

commercial general contractor Midstate Construction.

“It is certainly down from 2001 and 2007, when it was 

done before,” Mr. Nelson said about his “Nelson Index.” 

Schools and public projects are most of the types of jobs 

Nelson Index �rms are tackling, and less than a quarter 

of their work is coming from of�ce, industrial and retail 

projects, the �rms told Mr. Nelson.

And because of the large inventory of available com-

mercial space and �urry of recent leasing activity from 

�rms taking advantage of low rents on buildings that have 

sold recently for as little as a third of the cost to build new 

ones, contractors should be gearing up to do more tenant-

improvement jobs for the foreseeable future, he said.

Indeed, while total building permit value for Sonoma 

County increased nearly 9.5 percent last year from 2009, 

nonresidential alterations and additions – the Construction 

Industry Research Board classi�cation that includes tenant 

improvements – increased 50 percent and was the major 

factor in the 31 percent jump in nonresidential construction 

in that timeframe. Such work on existing buildings in the 

county increased to 72 percent of all nonresidential permits 

last year from 63 percent in 2009.

The nonresidential alterations in Sonoma County offset 

virtually no growth in homebuilding permits for Sonoma 

County last year from 2009. “All over our market area, 

everything is down – both commercial and residential,” 

said Keith Woods, chief executive of�cer of the North 

Coast Builders Exchange, which covers Lake, Mendocino 

and Sonoma counties.

With local construction activity slowed substantially from 

the peak in 2006, contractor groups have been reaching out 

to local governments to expedite the review of the projects 

set to take bids from a local construction industry eager for 

work, according to Mr. Woods. The Construction Coalition, 

led by 11 building industry associations and companies, has 

been making progress toward this goal, even with signi�cant 

cutbacks in local government staf�ng, according to Doug 

Hilberman of Axia Architects and coalition chairman.

“One thing that is very bene�cial for agencies and the 

construction industry is to facilitate dialogue earlier in the 

[building department ef�ciency policy-making] process, 

so we can bring resources in to suit their needs,” he said. 

All permitting departments are involved in the “very 

respectful dialogue” to one degree or another.

The Construction Conference 2011 will be at the Foun-

taingrove Inn in Santa Rosa starting at 7:30 a.m. Tuesday.
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the North Bay

May 7
Special Pull-Out 

Publication

Forty 
under 40
April 23

Special Pull-Out 
Publication

Financial 
Resource Guide

May 28
Special Glossy 

Publication

  

    

  

    Health Care & 
Senior Living 
Guide June 11
Special Glossy Pub 

With Bonus 
Distribution

Women in Business
2011
LEADERS, INNOVATORS & VISIONARIES

Jill Kinney Pam Chanter

Robin Hagenstad
Carol O’Hara

Elizabeth Glenn-Bottari

Kathy Hardin
Colleen May

Berta Alicia Bejarano

Susan Duvall-Dickson
Dawn Ross

SPECIAL ANNUAL EDITION

Wright 
Contracting

Gail Ahlas

Women in 
Business
June 25

Special Pull-Out 
Pub with Bonus 

Distribution

2012 SECOND QUARTER
707-521-5270 • Fax 707-521-5269
www.NorthBayBusinessJournal.com

Editorial calendar is subject to change
Eff ective January 1, 2012

N O R T H  B A Y  B U S I N E S S  J O U R N A L  A N D  W I N E  I N D U S T R Y  B U S I N E S S  J O U R N A L

2012 EDITORIAL CALENDAR



 J U LY  2 0 1 2
July 2 June 18 June 22 Banking & Finance Banks based in the North Bay  

    Hospitality & Tourism North Bay golf courses

July 9 June 25 June 29 Business Insurance Insurance agencies (property/casualty)
    Business and the Arts

July 16 July 2 July 6 Commercial Real Estate Sonoma County building permits Manufacturing Awards 
    Top Manufacturers Awards report  Reception

July 23 July 9 July 13 Wine – Software & Direct Shipping Accounting resources for the wine industry
    Health Care Trends Occupational health programs 

July 30 July 16 July 20 Construction Update Construction projects 
    Law Breweries

 A U G U S T  2 0 1 2
Aug. 6 July 23 July 27 � e Green Report: Supply Chain Telecom equipment manufacturers 

    Employment Quarterly  

Aug. 13 July 30 Aug. 3 Spotlight: CFO Recognition Awards  CFOs 
    Doing business in Solano County Private employers – Solano County Awards Reception

Aug. 20 Aug. 6 Aug. 10 Wine – Insurance Wine production equipment  
    Health Care Trends Olive oil producers  

 July 9 July 20* Legal & Accounting Resource Guide  *Articles due July 13

Aug. 27 Aug. 13 Aug. 17 Business Education Computer training facilities Impact Napa
    Impact Napa Private employers – Napa County Conference   

 S E P T E M B E R  2 0 1 2
Sept. 3 Aug. 20 Aug. 24 Manufacturing Update Janitorial companies 

   Fast-Growing Companies Public companies 

Sept. 10 Aug. 27 Aug. 31 Construction Update HVAC contractors
    Accounting Commercial landscapers
  Aug. 6 Aug. 17* Pasco  *Articles due Aug. 10 

Sept. 17 Sept. 3 Sept. 7 Wine – Packaging & Design Banks & lenders for the wine industry 
    Law: Estate & Trust Trust departments Impact Solano
    Impact Solano  Conference

Sept. 24 Sept. 10 Sept. 14 Health Care Trends Hospitals
    Residential Real Estate Best Places to 
  Aug. 20 Aug. 31 Best Places to Work Best places to work Work Event
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Publication

PASCO
September 10
Special Pull-Out 
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Distribution

Best Places 
to Work

September 24
Special Pull-Out Pub 

with Bonus 
Distribution

Impact Solano
September 17
Special Pull-Out 

Publication

Top
Manufacturers 

Awards
July 16

Special Pull-Out 
Publication
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Oct. 1 Sept. 17 Sept. 21 Business Succession Planning Shopping centers Commerical Real Estate
    Business Insurance Insurance companies Networking Reception

 Oct. 8 Sept. 24 Sept. 28 Spotlight: Leaders in Contracting Private employers  Sonoma County Impact Sonoma
    Impact Sonoma Small manufacturers (non-food) Conference

Oct. 15 Oct. 1 Oct. 5 Wine – Harvest Report Legal resources for the wine industry
    Business Education: MBA Programs Colleges & universities

Oct. 22 Oct. 8 Oct. 12 Small Business Strategic Planning Accounting fi rms
    Employment Quarterly

Oct. 29 Oct. 15 Oct. 19 Banking, Finance & Wealth Mgmt. Banks based elsewhere
    Law: Health Care
  Sept. 17 Sept. 28* Com. Dev. Guide *Articles due Sept. 21    
     N O V E M B E R  2 0 1 2

Nov. 5 Oct. 22 Oct. 26 � e Napa Business Report Commercial printers
    Spotlight: Leaders in Comm. Develop. Property management companies
  Sept. 24 Oct. 5* Senior Living Guide *Articles due Sept. 28

Nov. 12 Oct. 29 Nov. 2 Wine – Wine Lending Bottles & wine packaging Healthiest Companies
    Health Care Conference Report Software & video game developers Awards & Conference

Nov. 19 Nov. 5 Nov. 9 Business and the Arts Plumbing contractors
    Spotlight: Leaders in Accounting Title companies 
    Book of Charitable Events

Nov. 26 Nov. 12 Nov. 16 Laws � at Impact Business Business legislation
    Business Insurance Highest paid executives   

 D E C E M B E R  2 0 1 2
Dec. 3 Nov. 19 Nov.  23 Small Business: Finance SBA lenders Top RE Projects

   Technology Update – Startups Food processors Awards Gala
    Top Real Estate Projects  

Dec. 10 Nov. 26 Nov. 30 Wine – Industry Business Trends Nurseries
    Manufacturing Update Staffi  ng companies
    Market Fact Book

Dec. 17 Dec. 3 Dec. 7 Construction Update Engineering fi rms
    Health Care Trends
 J A N U A R Y  2 0 1 3

Jan. 2013 Nov. 3 Nov. 7 2013 Book of Lists 
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Top RE Projects
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Special Pub with 

Bonus 
Distribution
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 Estate Projects
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Distribution
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Report
November 12
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